1 The duration of the exposure of the consumer to the display advertisement is not known for a small sample of the consumers who were indeed treated. Thus, the tables referring to the duration of the treatment have slightly fewer observations. No. of observ. 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000
Figure A1. Overlap of Estimated Propensity Score Matching Probability Distributions of Treated and Untreated Individuals with Demographics
Notes: Controlling for time-varying unobserved confounders with type of targeting dummies. Significance levels defined as *p < 0.05, **p < 0.01, ***p < 0.001; robust standard errors are in parentheses. 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000
Notes: Controlling for time-varying unobserved confounders with campaign dummies. Significance levels defined as *p < 0.05, **p < 0.01, ***p < 0.001; robust standard errors are in parentheses. No. of observ. 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000
Notes: Controlling for time-varying unobserved confounders with a proxy variable. Significance levels defined as *p < 0.05, **p < 0.01, ***p < 0.001; robust standard errors are in parentheses. Notes: IV (2SLS) Fixed Effect estimation with precipitation level as instrument. Significance levels defined as *p < 0.05, **p < 0.01, ***p < 0.001; robust standard errors are in parentheses. Notes: Significance levels defined as *p < 0.05, **p < 0.01, ***p < 0.001; robust standard errors are in parentheses. 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000
Notes: Significance levels defined as *p < 0.05, **p < 0.01, ***p < 0.001; robust standard errors are in parentheses. Notes: Significance levels defined as *p < 0.05, **p < 0.01, ***p < 0.001; robust standard errors are in parentheses. Notes: Significance levels defined as *p < 0.05, **p < 0.01, ***p < 0.001; robust standard errors are in parentheses. Notes: Significance levels defined as *p < 0.05, **p < 0.01, ***p < 0.001; robust standard errors are in parentheses. 1,500,000 1,500,000 1,500,000 1,500,000 1,500,000 1,500,000
Notes: Effects of display advertising (ATE as Function of Relative Position). Significance levels defined as *p < 0.05, **p < 0.01, ***p < 0.001; robust standard errors are in parentheses. Notes: Significance levels defined as *p < 0.05, **p < 0.01, ***p < 0.001; robust standard errors are in parentheses. 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000
Notes: Controlling for average time-varying unobserved confounders with monthly dummies. Significance levels defined as *p < 0.05, **p < 0.01, ***p < 0.001; robust standard errors are in parentheses. 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000
Notes: Controlling for average time-varying unobserved confounders with monthly time trend. Significance levels defined as *p < 0.05, **p < 0.01, ***p < 0.001; robust standard errors are in parentheses. 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000
Notes: Controlling for average time-varying unobserved confounders with weekly dummies Significance levels defined as *p < 0.05, **p < 0.01, ***p < 0.001; robust standard errors are in parentheses. 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000
Notes: Controlling for average time-varying unobserved confounders with weekly time trend. Significance levels defined as *p < 0.05, **p < 0.01, ***p < 0.001; robust standard errors are in parentheses. 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000
Notes: Controlling for average time-varying unobserved confounders with nonlinear weekly time trend. Significance levels defined as *p < 0.05, **p < 0.01, ***p < 0.001; robust standard errors are in parentheses. 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000
Notes: Controlling for average time-varying unobserved confounders with weekly time dummies and daily time trend. Significance levels defined as *p < 0.05, **p < 0.01, ***p < 0.001; robust standard errors are in parentheses. 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000
Notes: Effects of display advertising . Significance levels defined as *p < 0.05, **p < 0.01, ***p < 0.001; robust standard errors are in parentheses. Notes: Significance levels defined as *p < 0.05, **p < 0.01, ***p < 0.001; robust standard errors are in parentheses. 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000 3,000,000
Notes: ATE of Display Advertising Exposure (Absolute Position Controls). Significance levels defined as *p < 0.05, **p < 0.01, ***p < 0.001; robust standard errors are in parentheses. Notes: ATE of Display Advertising Exposure (Absolute Position Controls). Significance levels defined as *p < 0.05, **p < 0.01, ***p < 0.001; robust standard errors are in parentheses.
